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A Letter from Miguel

At Kraft Heinz, we are committed to ethics and integrity, which is the foundation of everything we do.
No matter where we work and live, we share a common set of core Values. They shape what we believe,
how we behave, and the way we operate.

Our Company Values help guide us and offer clarity as we chart our collective course. They set and establish
our direction, serving as a “north star” for the Company. They remind us all—individually and as a team—why
the work we do matters.

Each of our six Values begins with WE for a reason. They reflect the commitment we make to each other and the
consumers we serve around the world. They reflect the Company we are working to become each day. And they
remind us that while times and tastes may change, the core Values that shape who we are never will.

This is especially true with our Value We do the right thing. We lead with honesty and integrity, always working
to do right by our customers, partners, suppliers, and communities we serve. Closely related to it is our Value
We own it. Not only are we accountable, but we take responsibility for our actions and results as we work to
build something together far bigger than ourselves.

That means doing what we say we're going to do. Making tough calls and standing behind them. Always
fighting hard, but always within the rules. Doing what is right, all the time, no matter what—even when
itis hard.

This matters to our global consumers, because the food and beverage products we make are in their homes
and on their tables, shared and enjoyed with their families each day. We act with integrity so they can trust the
quality of our global and local brands and feel good about serving them to their families. Our integrity matters
to our customers, suppliers, partners and investors, who count on us to always be honest and ethical.

We live our ethics every day, whether our people work in our co-headquarters locations in Chicago or
Pittsburgh... at a Heinz Ketchup facility in Mexico or The Netherlands... in one of our Oscar Mayer plants
in Missouri or South Carolina... creating our sauces in China, Brazil, or the UK... or Wattie's frozen meals
in New Zealand. That means there is never room for compromise or debate.

Here at Kraft Heinz, we do what'’s right, always—because it's the right thing to do. That's how, day in and out,
we will live into our Purpose to Let's Make Life Delicious and live up to the Values that make us who we are as
a Company.

Miguel Patricio
Chief Executive Officer
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Our Purpose,
Vision, Values, &

Leadership Principles

We are writing the next chapter of our history at Kraft Heinz. Just as a compass provides guidance and
clarity, together our Purpose, Vision, Values, and Leadership Principles chart our collective course. They set
and establish our new direction, serving as a “north star” for the Company. Consumers are at the center of
everything we do—from the quality of our world-class iconic brands to our commitment to the communities
where we live, work, and do business. They remind our employees, individually and as a team, why the work
we do each day matters.
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Our Purpose

Our Purpose is an inspiring call to action—our reason to exist. It reminds us, day in and out, why we're here.
Afterall, we are a food and beverage company—one whose products and brands spark joy, bring people
together, and create memorable moments for people across the globe. With dedication and passion, we
provide consumers and their families with products they know, love and trust. Quite simply, we help feed
the world—and we do it deliciously.




Our Vision

Our Vision is a simple internal declaration of what we aspire to do. It points the way to where we want

to go as a Company, and what we plan to achieve in the years ahead. It makes our ambition clear—and
underlying it is the concept of growth. We intend to grow consistently, both top-and bottom line growth.
We will do it sustainably—delivering growth financially year over year, while also doing it the right way by
caring for the environment and communities where we live and work.

By delighting consumers—making them happy by meeting and exceeding what they need, want and desire
when it comes to flavor and taste—we will drive brand equity and loyalty. And when more consumers feel
this way, we will be able to increase our brand penetration and volume. And we plan to do this globally,
extending our products’ reach around the world and within our Zones.

OUR VISION:

To sustainably
grow by delighting more

consumers globally.




consumer
obsessed.

We are a company of food lovers, and our brands hold a unique place
in the hearts and homes of our consumers. We work every day to earn
their loyalty and love. Our consumers are at the center of everything

we do, and we are building a culture of creativity to anticipate and
respond to their future needs, delivering appetizing food across our
brands.responsibility. Times and tastes may change, but the core
Values that shape who we are never will.

We champion
great people.

We are a meritocracy. Attracting, nurturing and developing talent
is our top priority. Great people have the vision to see what must be
done, and the courage to do it. As a company we are only as great as
the quality of our teams. Our people make the difference

Wedo
theright thing.

We lead with honesty and integrity. We will always do right by our
customers, partners, suppliers and the communities we serve.
We actively care about our environment, creating high quality,
responsibly manufactured products.

We dare to
do better every day.

We are on a journey of continuous improvement, constantly challenging the
status quo. Our curiosity ensures we are constantly learning and working to
be better than we were yesterday. Our commitment to efficiency enables us to
courageously invest in our business and fuel growth.

We demand

We owniit.

We are accountable. We act as owners each day, showing commitment and belief
in our cause, making decisions and treating this business as if it were our own. We
take responsibility for our actions and results, in the pursuit of building something
together far bigger than ourselves.

Our Values

We walk in our Purpose by living our Values. These six core beliefs
bring our Purpose to life. They make up our common language, define
our shared culture—and reflect the Company we're working to become
each day.

Each of our six Values start with WE—a commitment our people make
to each other and to consumers around the world. Being one of the
world's leading food and beverage companies is a privilege—and a huge
responsibility. Times and tastes may change, but the core Values that
shape who we are never will.



Our Leadership Principles

Our Leadership Principles—Work as a Team, Inspire Excellence, and Navigate Our Future—serve as a
roadmap on how we will deliver results and activate our Values. These three Principles are interconnected
and always are directly in relationship to each other. It's up to all Kraft Heinz employees to develop our
leadership skills, regardless of our job title or level within the Company. We recognize that strong leaders
don'tjust happen—they must be developed in order for us to grow our global business, grow high-
performing people and teams, and live out our Value, We champion great people.

THIS IS HOW WE

Work as a Team Inspire Excellence Navigate Our Future
Live the “Power of We” Simplify the complex Define the destination
Operate with empathy Move with speed Grow people to their

and care and agility full potential
Energize Model lifelong Be courageous
self and others learning, curiosity in the face
and creativity of uncertainty
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INTRODUCTION

Wedo theri
thing. Every day,
every time.

The Kraft Heinz Code of Conduct, or the “Code” for short, is our guide to making sure we do the right thing every
day, whether we are dealing with our customers, our business partners, our shareholders, or our co-workers.

Our Code is our starting point to make sure we do things the Kraft Heinz Way. However, this Code cannot cover
every situation you may face in your work. When new or unusual situations arise, remember the “Power of We,”
which is the true secret ingredient of our success. We are all counting on each other to exercise good judgment
and be humble enough to ask for help when we are not sure of the way forward.



Who Does the Code Apply to?

The Code applies to all of us at Kraft Heinz. This includes all employees,
board members, and contingent and contract employees in all Kraft
Heinz subsidiaries across the world. We are all accountable to each other
and must follow the Code in all of our work for Kraft Heinz whether in our
offices, at our manufacturing plants, or whenever we are interacting with
our consumers, suppliers, or communities.

How Do | Use the Code?

The Kraft Heinz Code of Conduct is organized into 5 broad categories
to cover different risks and behaviors you may encounter in your work.
Some of these categories overlap, and you will run into issues not
directly addressed in the Code. Make sure you know the rules that
apply to you. If you are not sure—ask for help from a manager, People &
Performance, the Legal Department, or the Ethics & Compliance Team.
Remember the “Power of We"—we go farther when we go together.

What Happens When the Code
is Violated?

Failure to follow the Code is a serious matter. When one of us
violates the Code, it can place other employees, consumers, the
public, or the reputation of Kraft Heinz at risk. Violations of the Code
may result in disciplinary action, up to and including termination

of employment. In very serious breaches, there can even be civil

or criminal legal consequences for the people involved or for Kraft
Heinz. Failure of contractors or business partners to abide by the
Code may lead to termination of their relationship with Kraft Heinz.

Everyone at Kraft Heinz Must
Follow the Law

While Kraft Heinz is incorporated in the United States, we are a
global company that does business in over 100 countries around the
world. As such, we are all subject to a variety of laws and regulations
that cover our work wherever we do business. For many matters, we
are required to follow U.S. laws and regulations, even when we are
conducting business outside of the U.S. If local practices or customs
conflict with our Code and the law, we should always follow our
Code and the law. The Kraft Heinz Legal Department can provide
guidance where you have questions.



Responsibilities
of Everyone at Kraft Heinz

e Actinan ethical way, embodying our value “We do the right thing.” Use

good judgment and think before you act.

e SPEAK UP if you see or suspect misconduct or unethical behavior.

e Remember the “Power of We"—Ask for help when you are not sure.

Heinz.

and compliance related topics.

¢ Fully cooperate when responding to an investigation or audit.

Understand and comply with this Code, Kraft Heinz policies and
procedures, and all applicable laws that apply to your work at Kraft

Promptly complete all assigned training on the Code and other ethics

Responsibilities
of Kraft Heinz Managers
and Leaders

Managers at Kraft Heinz live the “Power of We.”

¢ | ead by example. Model for the team what it means to do the
right thing.
¢ Create an environment where your team feels comfortable having

truthful and authentic conversations. Make sure your team feels
comfortable raising concerns without fear of retaliation.

¢ Help your team understand their responsibilities under the Code,
other company policies, and applicable laws. Reach out for help
if you or members of your team have questions on how to do the
right thing.

e Create opportunities to discuss the Code and to reinforce the
importance of ethics and compliance with your team.

¢ Remind employees that how we achieve our results is just as
important as the results themselves.

¢ Operate with empathy and care by listening to your team and
support employees who ask questions or raise concerns.

e Never retaliate or let others on the team retaliate against anyone
who comes forward with a concern or question.

Responsibilities of Kraft Heinz
Suppliers and Other Business
Partners

* We expect our suppliers and business partners to work as
partners in Kraft Heinz's commitments to conduct business with
integrity and in an ethical manner.

¢ All Kraft Heinz suppliers and business partners must ensure
compliance with the Kraft Heinz Supplier Guiding Principles.
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Code Modifications

We realize that our code will not cover every possible circumstance,
especially when issues arise with contracts or local laws. Kraft Heinz
reserves the right to modify the Code as necessary.

Questions & Answers:

Q: I'm a manager. What should | do if someone on my team comes to me
with a question or concern related to the Code?

A: Listen carefully and give the employee your complete attention.

Ask for clarification to make sure you understand the employee’s
concern. Answer any questions if you can, but do not feel that you must
give an immediate response. Seek help if you need it—from another
manager, from company resources like the Ethics & Compliance team
or People & Performance.

Ifan employee raises a concern that may require investigation under the
Code, contact a company resource like the Ethics & Compliance Team
or People & Performance to report the conduct.

How to Raise a Concern
or Seek Guidance

We all have a responsibility to speak up when we have a question
about doing the right thing or want to a report a concern.

If you see something, say something as soon as possible. If you wait,
the situation could get worse. It is helpful to identify yourself when
reporting misconduct as it will help provide feedback and assist in
investigating the conduct.

You may also report suspected misconduct or ask questions
anonymously using the Kraft Heinz Ethics Helpline. The Kraft Heinz
Helpline, available at kraftheinzethics.com, is available 24 hours a day,

7 days a week to allow you to report concerns or ask questions, either
online or by telephone. The Kraft Heinz Helpline is operated by an
independent third party that specializes in confidential and anonymous
employee and business partner reporting. When you make a report
through the Helpline, a web-based form will be sent to the Kraft Heinz
Ethics & Compliance Team to allow a response to your question or
concern. You will have the opportunity to set a password that will allow
you to check back in for further communication or to check on the status
of your issue while still keeping your identity anonymous.

The Kraft Heinz Ethics & Compliance Team reviews all reports of
misconduct and will ensure any behavior that could violate the Code,
Kraft Heinz policies, or the law is investigated by the appropriate
function, depending on the nature of the report. After making a report,
you may be contacted by an investigator so that more information can
be gathered about your report. When possible, you will receive updates
about the status of the investigation. However, due to privacy concerns,
you may not receive information about the outcome of an investigation.



Where to Go For Help

You have many places to go to for help. All of the following resources
can help you:
e Your manager or another manager you trust

e Your Human Resources Business Partner or another member of the
People & Performance Team

¢ The Kraft Heinz Ethics & Compliance Team (ethics@kraftheinz.com)
¢ The Kraft Heinz Legal Department
¢ The Kraft Heinz Helpline

Questions & Answers:
Q: What sort of violations would you expect me to report?

A: You should report anything that could be a violation of the law, the
Code, or Kraft Heinz Policies. Here are some examples of issues that
may arise:

¢ Possible discrimination or harassment

e Employee safety or workplace violence concerns

Food safety or quality concerns

e Accounting or auditirregularities or misrepresentations

Fraud, theft, bribery, and other corrupt business practices
e Competition law orinsider trading violations

¢ Human rights violations

e Actual or potential conflicts of interest

e Guidance on any nations, regional, tribal, state, or municipal legal
requirements that apply to your job.

No Retaliation

We know that it takes courage to come forward and share concerns.
We do not allow retaliation against anyone who, in good faith,

asks questions, reports issues, or assists with an investigation into
misconduct. You should report anything you witness thatisn't right,
even if you think the issue is minor or even if you're not sure. You are
protected from retaliation if you report misconduct in good faith,
even if it turns out you are mistaken. Anyone who retaliates is subject
to disciplinary action, including termination of employment. If you are
retaliated against or witness retaliation against anyone else, report it
immediately to the Ethics & Compliance Team (ethics@kraftheinz.com)
or the Helpline.

Questions & Answers:
Q: What is Retaliation?

A: Retaliation can take many forms, but the most common are
job reassignment or demotion, reduction in pay, a change in
hours/shift, or termination. Retaliation can also include hostile
behavior or attitudes towards an employee.

Q: How I make a report using the Kraft Heinz Ethics Helpline?

A: Access KraftHeinzEthics.com. From there you can either
make a report or ask a question using the web form, or you can
find the phone number for your location that you can use to
contact a representative to make a report or ask a question.

Have Another Bite

» Speak Up and Investigations Policy
» Speak Up Report Escalation Policy
» Supplier Guiding Principles



https://www.kraftheinzcompany.com/ethics_and_compliance/supplier-guiding-principles.html
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FSpeak%20Up%20and%20Investigations%20Policy&Tab=SIP
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FSpeak%20up%20Report%20Escalation%20Policy&Tab=SREP
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Our people are Kraft Heinz's most important asset. Each of us should
have a fair chance to share in Kraft Heinz's success. We maintain a work
environment based on meritocracy, dignity and respect, and free
of harassment and discrimination.




We demand diversity.

Diverse backgrounds and perspectives make us stronger, more interesting, and more innovative. Our employees
reflect countless dimensions of diversity, and our inclusive workplace culture unleashes the creativity and innovation
that comes from having diverse teams throughout the Company.

We are on a journey at Kraft Heinz to continue creating a workplace where our employees feel a sense of belonging,
can bring their unique perspectives and ideas to the workplace, and can grow great careers while doing their best
work. As a company, we are working towards our diversity, inclusion, and belonging aspirations.

Aspirations: By 2025, we will achieve gender parity within our management positions, reach demographic parity in
the countries where we operate, and increase inclusion. We will also keep looking for ways to externally validate us
as a company that cares about and values inclusion. By doing so, we will continue to demonstrate our commitment
to building diverse teams with unique strengths that thrive in our inclusive environment.

THIS IS HOW WE OWN IT

¢ No matter your level at Kraft Heinz,—lead by example and foster an inclusive culture through
your actions and words.

¢ Respect the diverse backgrounds, cultures, and ideas we each bring to the table.

¢ Regardless of your role, take action in your work to support the achievement of our Aspirations.

We Do The Right Thing in the Workplace 16




We Support A Respectful
and Non-Discriminatory Workplace

All Kraft Heinz employees, job applicants, and business partners must be treated with respect, regardless of
their race, color, ethnicity, national origin, religion, age, disability, gender, gender identity or expression, sexual
orientation, sex, veteran status, or any other characteristic protected by applicable law. All employment decisions,
including hiring, training, promotion, and compensation, must be free of any discrimination and based on each
employee’s or applicant’s qualifications, performance, and abilities. We all thrive when the workplace is free of
discrimination.

We will not tolerate harassment—whether it is sexual or non-sexual in nature—of any kind or any other offensive
or disrespectful conduct in the workplace by anyone, including any supervisor, employee, contractor or other
business partner of the Company. Kraft Heinz complies with all applicable laws prohibiting harassment wherever
we do business. However, no matter the circumstances, we do not allow any harassing or disrespectful behavior,
including unwelcome verbal, visual, physical or other conduct of any kind that causes others to feel uncomfortable
or unwelcome at work, or that creates an intimidating, offensive or hostile work environment. Harassment is
determined by how your actions impact others, regardless of your intentions. If you experience discrimination or
harassment or witness it happening to someone else, speak up and reportit.

THIS IS HOW WE OWN IT

e Listen with patience and empathy. Consider how your words or actions will be perceived by others
in our global company.

e Communicate professionally and respectfully. Avoid making threats, name calling, or raising your voice.

e Grow people to their full potential. Hire, retain, and promote the right way—based on merit and
qualifications.

e Do not discriminate and do not tolerate discrimination.

e Follow harassment and discrimination laws and Kraft Heinz policies. Know what behaviors are
considered harassment or discrimination.

ﬂ Q Questions & Answers:

Q: My manager yells at members on our team when we don’'t meet our monthly target.

Could this be harassment? = WEINZ U S
R SPECH. &
. . . . .. . . . 2 SUEG.ER {

A: It depends on the situation, but it sounds like this is creating a negative work environment r '

and violates the requirement to treat each other with respect. We can disagree and hold each
other accountable while still treating each other with respect. Report your concerns to People
& Performance, the Ethics & Compliance Team, or make a report to the Kraft Heinz Helpline.

We Do The Right Thing in the Workplace



https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FHarassment%20and%20Discrimination%20Policy&Tab=HDP
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3 We Demand Safety in Our Workplace
Wherever we are, safety must always come first. We are committed to providing a safe and healthy workplace for
. all of our employees, business partners, and anyone else in and around our facilities. Each of us is responsible for
following the health and safety rules and practices that apply to our job and our facilities. We must perform our
" _ duties in a safe manner at all times, including wearing the appropriate personal protective equipment, operating

machinery only according to instructions, and taking appropriate action when a safety hazard arises.

Each of us must report to work free from the influence of drugs or alcohol. Remember: any substance that could
impair our judgment or physical performance can ultimately harm our co-workers and consumers. You may not
consume cannabis or illegal drugs on Kraft Heinz premises or during your workday. You may not consume alcohol
on Kraft Heinz premises or during your workday, except at Kraft Heinz social events where alcohol is authorized.

We do not tolerate acts or threats of violence, bullying, hazing, or intimidation of any kind, whether physical or
verbal. This includes any act that could cause another individual to feel threatened or unsafe.

THIS IS HOW WE OWN IT

e Follow the safety guidelines in place at each of our locations. You are accountable for maintaining
an environment free of safety risks or health hazards.

e When arisk or an unexpected danger emerges, act quickly and safely to get it under control
and seek help right away.

oy Questions & Answers:

4 Q: | see asafety hazard at a workstation at my factory—should | report this to the Ethics Helpline?

A: Safety is everyone’s goal and any hazards should be fixed as soon as possible. The first place you
W should report a potential safety or quality hazard is your supervisor at the factory or someone

on the local safety team so that the hazard can be addressed immediately. If you do not believe

you are getting the proper response at the local level, then escalate it to the Helpline for resolution.

\

lr . | Have Another Bite
» Global Operational Risk Management Safety Playbook

» Global Operational Risk Management Safety Rules

» Global Operational Risk Management Training Materials
» Harassment and Discrimination Policy

» Global Human Rights Policy
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https://www.kraftheinzcompany.com/pdf/Global_Human_Rights_Policy092619.pdf
https://heinz365.sharepoint.com/sites/com_glborm/Pages/Playbook_Rules_Home.aspx
https://heinz365.sharepoint.com/sites/com_glborm/Pages/Playbook_Rules_Home.aspx
https://heinz365.sharepoint.com/sites/com_glborm/Pages/Playbook_Rules_Home.aspx
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FHarassment%20and%20Discrimination%20Policy&Tab=HDP

We Respect Human Rights

Kraft Heinz is committed to respecting human rights in our own operations and throughout our global value chain.
We know respecting human rights is an essential part of being a good corporate citizen and doing the right thing.
We have a zero-tolerance approach to human rights violations across our entire value chain.

Kraft Heinz requires all employees, contractors, suppliers, and business partners to strictly adhere to our Global
Human Rights Policy. Under this policy, we abide by the following standards:

¢ We prohibit all forms of abuse, bribery, harassment, and discrimination in the workplace.

¢ We prohibit child labor and underage employment.

¢ We prohibit trafficking, forced, or involuntary prison labor.

¢ We respect the rights of migrant workers and ensure that they will not be threatened or coerced into accepting
employment terms or impacting their ability to leave.

* We recognize and respect the rights of freedom of association and collective bargaining.

* We recognize and respect fair, legal, and equitable work timeframes, working conditions (including health and
safety), and wages.

* We require that workers have access to clean water and adequate sanitation facilities. Facilities provided as
accommodation for workers must be clean, safe and structurally maintained.

¢ We require all labor recruitment and employment procedures to be carried out in a legal and ethical manner.

THIS IS HOW WE OWN IT

¢ Follow these principles and ensure our business partners understand what is expected
of them under the Global Human Rights Policy.

I!m Learning Aid:

Kraft Heinz's Global Human Rights Policy is guided by internationally recognized standards
including the United Nations Guiding Principles on Human Rights, the International Bill

of Human Rights, and the principles set forth in the International Labor Organization’s
Declaration on Fundamental Principles and Rights at Work.

Have Another Bite

» Global Human Rights Policy

We Do The Right Thing in the Workplace



https://www.kraftheinzcompany.com/pdf/Global_Human_Rights_Policy092619.pdf
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Have Another Bite

» Quality Foods and Manufacturing Standards
» Global Food Allergen Policy

» Corporate Standard for Heinz Tomato Ketchup
» Nutrition Policy

» Global Standards for Infant Feeding Products

We make
delicious, safe,
high-quality food.

We make life delicious by providing delicious, safe, high quality, and wholesome foods to our consumers and
communities. We strive to consistently deliver products that meet consumers’ expectations and our own high
standards. We are committed to providing the nutritional benefits and food value promised in our products’
labeling and advertising.

THIS IS HOW WE OWN IT
e Make food safety a personal responsibility: come forward with concerns of potential health or safety
hazards immediately.

e Never bypass quality controls or take shortcuts that could compromise the quality or safety of our
foods.

e Comply with all applicable food and consumer product safety laws wherever we do business.

e Follow all food health and safety protocols in your workplace and respond quickly when issues arise
to ensure that every product that reaches our consumers is of the highest quality.

g Q Questions & Answers:

Q: What should | do if | discover a problem that could lead to an undeclared allergen,
like a label error?

A: Undeclared allergens are a serious concern and require immediate action. Depending
on your function, you may need to notify your Quality contact and/or initiate an investigation.

Q: Do | have the flexibility to turn off or pause product protection devices that are slowing down
production, like barcode scanners that keep giving false rejects?

A: Although false rejects are frustrating, it is important to investigate why they are happening.
If a barcode scanner is consistently giving false rejects, contact your supervisor and get help.
Failure to follow our food safety requirements could put consumers at risk and lead to a recall.

21


https://heinz365.sharepoint.com/sites/home/Global%20Policies/Global%20FSQ%20Policies/T01%20Quality%20Foods%20and%20Manufacturing%20Standards.pdf
https://heinz365.sharepoint.com/sites/home/Global%20Policies/Global%20FSQ%20Policies/T10%20Global%20Food%20Allergen%20Policy.pdf
https://heinz365.sharepoint.com/sites/home/Global%20Policies/Global%20FSQ%20Policies/T%2007%20Corporate%20Standard%20for%20Heinz%20Tomato%20Ketchup.pdf
https://heinz365.sharepoint.com/sites/home/Global%20Policies/Global%20FSQ%20Policies/T02%20Nutrition%20Policy.pdf
https://heinz365.sharepoint.com/sites/home/Global%20Policies/Global%20FSQ%20Policies/T05%20Global%20Standards%20for%20Infant%20Feeding%20Products.pdf

We Market Our Products Responsibly

The Company’s public communications—Ilike our products—reflect our commitment to integrity and transparency.
We market, advertise, and label our foods accurately, responsibly and transparently. We never try to mislead
our consumers with incorrect or incomplete information about our own products or anyone else’s.

THIS IS HOW WE OWN IT

e Follow all marketing and advertising laws, ensuring that our claims are substantiated, and our
methods are both ethical and legal.

e Market our foods in a truthful, accurate way. Never use deception or exaggeration.

e Pay special attention to the ways in which our products are advertised to younger audiences.
Honesty is the key in creating realistic expectations around a child's health and nutrition.

Questions & Answers:

Q: We are developing a new product with all plant-based ingredients. We would really like

to promote this on the label, and let our consumers know that our product is healthy for them and
better for the environment. Can we describe our product as healthy and use a planet graphic to
highlight these benefits?

A: All of our claims must be substantiated, and we need to be conscious that we are using terms
and images (e.g., words like “healthy” and “plant based” and images/graphics that may imply
environmental or other benefits) in ways that are understood by consumers and compliant with all
applicable regulatory requirements. Always check with the local product labeling teams and the
Legal Department before using any copy or graphics like this.

We Do The Right Thing in the Marketplace
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We Communicate Responsibly

Kraft Heinz is a large, diverse company, and it is important that we send clear, consistent messages to our co-
workers, our customers, our stakeholders, and the wider world. Words have power and meaning, and when
you consider the number of ways that words can be shared and impact a beloved company like ours, you begin
to understand the value of sending one clear message in one voice.

In order to ensure that we only convey accurate and complete information to the public, regulatory authorities,
and other stakeholders, we have designated individuals to serve as our official company spokespersons. Unless
you are authorized to do so, do not make any public statements on Kraft Heinz's behalf.

THIS IS HOW WE OWN IT

¢ Refer all media inquiries, and public requests for information to the Corporate Affairs team.

e Refer all requests for financial information to Investor Relations and External Reporting.

¢ Referallinquiries from government and regulatory contacts to the Legal Department.
* When using social media:
» Comply with our Global Social Media Policy when active on social platforms for business

or when using social media for personal activities if you have identified yourself as a Kraft
Heinz employee. Remember—your actions reflect upon the Company and act accordingly.

» When posting about Kraft Heinz, avoid the “perception of deception” by clearly
identifying yourself as a Kraft Heinz employee.

» Clearly state that any opinions you express about our company are your own and do not
reflect those of Kraft Heinz.

» Don't disclose confidential business information about our company, or our customers,
business partners, or suppliers.

» Don't post anything that is discriminatory, or would constitute a threat, intimidation,
harassment, or bullying.

lr ' ' Have Another Bite

» Public Company Communications Policy
» Global Social Media Policy
» Information Protection Policy

We Do The RightThing in the Marketplace “ z
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We Compete Fairly

At Kraft Heinz, we win by delighting our customers and daring to do better every day. We compete fairly and with
the highest standards of integrity throughout the world. We earn our market shares fairly and do not abuse the
market positions we have earned.

Antitrust or competition laws exist around the world and govern competitive behavior. These laws are complex
and vary from country to country, but they share the same goal: protecting consumers and consumer choices by
ensuring companies compete fairly on their merits. Kraft Heinz is committed to full compliance with all applicable
antitrust or competition laws wherever we do business. Penalties for violating antitrust laws are severe and include
significant fines and other monetary penalties for Kraft Heinz. In addition, employees that violate the law can face
criminal liability, including imprisonment, in many nations.

The Kraft Heinz Global Antitrust and Competition Law Policy provides overall guiding principles that will help
ensure compliance with antitrust and competition laws across all jurisdictions where we conduct business.

THIS IS HOW WE OWN IT

¢ Never agree with competitors or vendors—either formally or informally—to:

» Raise, set, or fix prices

» Divide markets, territories, or customers

» Prevent another company from entering the market

» Refuse to deal with a particular competitor, supplier, or customer
y Try to influence the outcome of a competitive bid

» Restrict production, sales, or output

¢ Avoid all activities that even appear to restrict free trade. Make sure that all of your written and
verbal communications referring to our business or our competitors are professionalin tone. Refrain
from language that would be interpreted as encouraging anti-competitive behavior or disparaging
third parties.

e Gather market information responsibly, and do not solicit or review other company’s confidential
information.

e Consult the Legal Department immediately whenever you have any questions about what behaviors
are allowed under the law.

ﬂ@ Questions & Answers:

Q: You are attending a trade show, and a sales representative from a competitor starts discussing
how many suppliers have been raising rates recently. The competitor sales representative mentions
that if everyone raises their prices, the suppliers’ rate increases won't hurt any individual company.
What should you do?

A: What the competitor's sales representative has suggested is a violation of antitrust or
competition laws and can create criminal liability for Kraft Heinz, and you personally. Advise the
sales representative that this conversation is against Kraft Heinz policy and end the conversation
immediately. Then, contact the Kraft Heinz Legal Department to report the issue immediately.

We Do The Right Thing in the Marketplace
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and integrity. We protect Kraft Heinz assets, equipment, intellectual property, and all Kraft Heinz
confidential information, as well as the confidential information entrusted to us by our customers,
suppliers and other business partners.
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We maintain accurate
and reliable books,
records, & controls.

We maintain all Kraft Heinz books and records with the highest degree of accuracy, completeness, and integrity.
We rely on our financial books and business records to make smart, timely business decisions. We also recognize
that our investors rely on our books and records to get an accurate picture of the Company’s condition.

We all generate records as part of our regular tasks, like preparing expense reports, drafting contracts and
proposals, submitting timesheets, or sending emails. It is crucial that these documents accurately reflect the
situation, and that no information is distorted or withheld. Even the smallest misrepresentation will damage Kraft
Heinz's reputation and shake the trust of our customers, investors, and the public.

Kraft Heinz does not tolerate fraud by its employees, officers, directors, contractors, or third-party business
partners. Fraud occurs when someone lies (or omits information) about a material fact in order to steal money or
property. We must report suspected fraud in a timely fashion once it is detected, work towards understanding the
fraud's root cause, and remediate the fraud to ensure the misconduct does not happen again.

THIS IS HOW WE OWN IT

¢ Provide the Company’s Directors, employees, consultants, and advisors involved in the
preparation of the Company’s required disclosures with information that is accurate and complete.

e Record all financial information and business transactions completely, accurately, in the proper
period, and in a timely manner, and comply with the Company’s disclosure controls and
procedures.

e Ensure that records and accounts conform to generally accepted accounting principles and our
internal controls system.

¢ Be clear, professional, and accurate when creating records, including email, instant messages, or
text messages.

¢ Never conceal or destroy any documents or records that are subject to an investigation or may be
used in an official proceeding.

e Maintain and destroy records according to our records management policies, applicable legal
holds, and record retention schedule.

We Do The Right Thing in Our Business Dealings ‘ ‘ 26




We maintain accurate and reliable books, records, & controls. (cont,)

L]

Questions & Answers: Learning Aid:
Q: | work in Sales and am currently behind on my quarterly target. | don't Examples of Types of Fraud
want to get in trouble with my boss, so | was going to ask my best customer
to order some product they don't need now and tell them to reduce future * Misstating financial information in our books and records.
orders. | can do this, right? e Accelerating or deferring costs in violation of generally accepted
A: No. What you want the customer to dois a type of revenue recognition accounting principles (GAAP).
fraud that would violate our Code and potentially result in inaccurate * “Trade loading,” “channel stuffing,” or otherwise inflating or deflating
financial statements. The request also would likely damage our relationship quarterly or annual sales by pulling forward or delaying shipments or
with our customers and our reputation for doing the right thing. intentionally selling larger quantities than the customer needs.

¢ Signing any side letter or any other document that modifies or interprets
Q: | work as a maintenance clerk at a Kraft Heinz manufacturing facility. an existing customer agreement or contract without the prior review and
Every month we have a maintenance budget target that we have trouble approval of the Kraft Heinz Legal Department.

meeting. My boss has asked me to delay confirming some of the goods we e Altering manufacturing numbers to meet productivity goals.
receive at the end of each month so that our maintenance budget numbers
look lower than they actually are. When the first of the month comes around,
we scan the goods as “received” at our docks and promptly record these * Falsely reporting time worked in order to earn more pay or to avoid
expenses. Is this ok? discipline for being late or absent from work.

¢ Presenting false medical information to obtain disability benefits.

A: No. What you are describing is a type of accounting fraud called “delaying
goods received” that violates our Code and would likely lead to inaccurate
financial statements. You should contact your local Plant Controller or
Finance Lead in order to properly account for the goods.

Have Another Bite

» Records Retention Policy

» Financial Responsibilities Policy

» Anti-Fraud Policy

For additional questions about the Financial
Accounting Policies please contact the Policy
Owner or Subject Matter Expert identified within

each policy or reach out to your Zone Controller
or Internal Controls Lead.

We Do The Right Thing in Our Business Dealings
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Have Another Bite

» Information Protection Policy
» Systems Use Policy

We Protect and Ensure Proper Use of Company Assets,
Equipment, and Resources

At Kraft Heinz, “We Own It.” This means that we are entrusted to protect Kraft Heinz assets, equipment,

and resources from damage, loss, misuse, and theft. We must take all reasonable steps to protect Company
assets, equipment, and resources from theft, destruction, or other loss and to ensure that they are not wasted,
misused, or diverted.

Company Assets include information assets, such as confidential and proprietary business information and
intellectual property (including our valuable brands). Company equipment includes physical equipment such as
materials, supplies, software, inventory, equipment, computers, internet access, and technologies. Company
resources include financial resources like capital and non-financial resources like company time during the
workday.

THIS IS HOW WE OWN IT

e Protectall Company assets, equipment, and resources in your care from loss, theft, damage,
waste, or misuse.

¢ Never use Kraft Heinz assets for an outside business or for personal gain.

¢ Use all Company assets, equipment, and resources for their intended business purposes. While
some personal use may be allowed, such use must always be legal, ethical, and reasonable and
should not interfere with your job.

e Don't use Kraft Heinz resources or assets to download, view, or send materials that are obscene,
offensive, discriminatory, harassing or otherwise unlawful or unethical.

e Take precautions to avoid losing, misplacing, or leaving confidential information (or laptops,
smartphones or other items containing this information) unattended.

¢ Avoid discussing confidential information or any other sensitive topics in public areas (think
planes, elevators and restaurants) where others might overhear you.

Q Q Questions & Answers:

Q: My Kraft Heinz laptop was stolen from my bag on my way home from the office.
What should | do?

A: Contact the IT Departmentimmediately to inform them of the theft and so they can take any

necessary action to protect any confidential information contained on the laptop.
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We Respect the Privacy of Our Stakeholders

We respect the privacy of our consumers as well as our employees and business partners and we handle their
personal information with care. We understand the importance of keeping personal data safe and using that
information ethically and in the way they expect. We abide by all relevant laws and regulations governing data
privacy wherever we do business.

THIS IS HOW WE OWN IT

e Respect the trust individuals and business partners putin us and treat their data accordingly.

e Ensure we are only collecting data we need for legitimate business purposes and that we only keep
the data as long as necessary.

¢ Be clear about what personal information we are collecting, why we are collecting it, and how we will
be using it.

¢ Safeguard all information from unauthorized access or disclosure. Report any known or suspected
unauthorized access or disclosure of data immediately.

¢ Follow all data protection and privacy laws and Kraft Heinz policies.

ﬂ Q Questions & Answers:

Q: We are working with a vendor to develop an ecommerce website. We won't be accessing
customer personal information, but our vendor will. What should | do?

A: We are responsible for making sure our vendors protect customer personal information just like
we are responsible for protecting this information ourselves. Contact the Data Privacy Team, Legal
Department, or Information Security Team to find out what steps you need to take.

Have Another Bite

e e
» General Data Retention Policy

» Employee Data Retention Policy

We Do The Right Thing in Our Business Dealings
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We Do Not Use Inside Information for Personal Gain

In our work at Kraft Heinz, we may have access to information about our company (or about our suppliers

or business partners) that is not known to the general public. This type of information is known as “inside
information.” It’sillegal and against the Code to buy or sell stocks or other types of company securities based
oninside information, or to share this information with someone else who may buy or sell securities based on
this information. By protecting “inside information,” and not misusing it, we support fair markets and protect
our reputation for doing the right thing.

Inside information is material nonpublic information. Material information means information that could affect
a person’s decision whether to buy, sell or hold Kraft Heinz (or another company’s) securities. Nonpublic means
it has not been broadly released to the public (for example, through public filing with a securities regulatory
authority; issuance of a press release; or disclosure of the information on the national news).

Regardless of how we come across inside information, we cannot use it for personal gain nor disclose it to
others unless authorized by Kraft Heinz. This rule also applies to inside information relating to other companies,
including our suppliers and business partners when that information is obtained in the course of employment
with, or the performance of service on behalf of the Company.

THIS IS HOW WE OWN IT

e Never buy or sell Kraft Heinz securities (or securities of any publicly traded company) when you
possess inside information or during trading blackout periods.

e Before buying or selling Kraft Heinz securities, ensure that you are not subject to a trading
blackout or any other trade restrictions. If you are unsure, contact the Legal Department.

e Don't disclose inside information to anyone outside the Company (including family members or
friends) for any reason. If that person uses this information to trade in the stock market, you are
legally responsible for “tipping” that person, and could be subject to criminal penalties including
imprisonment.

Questions & Answers:

Q: What are some examples of material nonpublic or inside information?

A: Information that has not been released to the general public. Here are some examples
of this type of information:

* Mergers, acquisitions or divestitures
e Changes in executive leadership

Have Another Bite ° Ne\fv product lmgs
Projected financial results

» Insider Trading Policy Strategic business plans
» Open Trading Windows information

Pending lawsuits
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KraftHeinz

We Protect Our Intellectual Property
and Confidential Information ' El

Kraft Heinz's intellectual property, including our trademarks (brands), package designs, logos, inventions, patents,
trade secrets (like our delicious recipes), domain names, and copyrights are valuable Company assets and must be
protected.

You should never allow a third party to use our trademarks or other intellectual property without proper
authorization and the appropriate legal document in place and approved by our Legal Department. You must use
our trademarks properly and never use them in a degrading, defamatory, or otherwise offensive manner. You should
also respect the intellectual property of other third parties.

As a Company employee, any work you create, in whole orin part, in connection with your duties and/or using
company time, resources or information, belongs to Kraft Heinz, except where prohibited by law. For example:
inventions, ideas, discoveries, improvements, artwork, processes, designs, software or any other materials you
help create or author in connection with your work at Kraft Heinz belongs to our Company.

In addition, we must protect all Kraft Heinz confidential information, as well as the confidential information
entrusted to us by our customers, suppliers and other business partners.

THIS IS HOW WE OWN IT

e Understand the type of information you handle or manage, based on the potential risk that
might stem from its loss or disclosure. Confidential information means information that, if
improperly disclosed, could cause harm to Kraft Heinz. Critical information means information
that, ifimproperly disclosed, could result in serious harm to Kraft Heinz.

Only access, use, store, transfer or modify non-public information when you have good business
reasons to do so.

Do not share confidential information with anyone, including business partners or even members
of your own family, unless the disclosure is:

» Properly authorized, in writing, by your supervisor,
» In connection with a clearly defined, legitimate business need, and

» Subject to a written confidentiality agreement approved by the Legal Department.

If you are not sure of the risk level of information or what the appropriate level of protection is,
contact the Kraft Heinz Information Security Team or the Kraft Heinz Legal Department.

Ensure all devices you use to access Kraft Heinz information are password protected. Report any
equipment or information loss to your local IT Service desk and your manager immediately.

Notify the Kraft Heinz Legal Department immediately if you suspect someone is misusing Kraft
Heinz intellectual property, or the intellectual property of any of our business partners.

We Do The Right Thing in Our Business Dealings




Have Another Bite
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» IT Systems Use Policy

» Information Protection Policy
» Global Trade Secrets Policy

We Do The Right Thing in Our Business Dealings

We Protect Our Intellectual Property and Confidential Information (cont.)

I!Am Learning Aid:

Examples of Confidential Information
e Information related to our competitive advantage, such as consumer, marketing, sales, pricing,
or branding

e Financial information, such as budgets, capital assets, tax information, or auditing, forecasts,
financial results data, business plans and strategy

e Vendor/Supplier information including contracts
Examples of Critical Information
¢ Highly regulated information such as personal data, financial information and information related

to ethnicity or gender

e Intellectual property such as recipes, formulas, Research and Development information
or proprietary production processes

e |Information concerning potential or actual mergers and acquisitions

Commodity hedging information

e Reports of potential legal violations
Whistleblower Protection

¢ This confidentiality obligation does not prevent you from raising concerns about potential Code
or legal violations within the company or with a government agency, either during or after your
employment. You are not restricted from filing a complaint with, communicating with, providing
information to or participating in an investigation or proceeding before a government agency.
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At Kraft Heinz, we live the “Power of We.” This means we make decisions and act in the best interest of Kraft Heinz
rather than for our own personal gain. We must avoid any circumstances that create or appear to create an improper
personal benefit through the use of Company property, information, or positions. Even the appearance of a conflict
of interest could result in serious consequences, and can undermine the trust that employees, business partners,
and the public place in the Company.

We must disclose any actual or potential conflicts of interest as soon as we become aware of them so that these
conflicts can be properly addressed and managed. These issues arise especially in personal and family relationships,
outside employment, corporate opportunities, financial interests, and memberships on outside boards of directors.

Remember: if a conflict of interest is disclosed, it can be managed! Disclose any conflicts of interest to
your Human Resources Business Partner, the Kraft Heinz Legal Department, the Kraft Heinz Ethics &
Compliance Team, or directly at KraftHeinzDisclosures.com.

Itis impossible to describe every possible type of conflict of interest, but here are some examples of
situations where conflicts often arise:

¢ You have an outside job with a Kraft Heinz supplier or competitor

e Afamily member or romantic partner or member of your household works for a Kraft Heinz supplier
or competitor

e You are in a personal or romantic relationship with someone while also being in a direct or indirect
reporting relationship with that person

* You have the ability to influence employment decisions (like hiring or firing, awarding promotions or
salary increases) for a family member, romantic partner or member of your household

¢ You serve on (or have been asked to serve on) the board of directors of an outside company

¢ You have a direct or indirect financial or ownership interest in a company that Kraft Heinz conducts
business with

Ask these questions to help understand if you are facing a situation that may lead to a conflict
or the perception of a conflict:
e Could this influence my judgement or ability to act in the best interest for Kraft Heinz?

e Would this look like a conflict to others inside Kraft Heinz, like my co-workers or direct
reports?

¢ How would this look to someone outside the company such as a customer, supplier,
investor, or the media?

We Do The Right Thing in Our Business Dealings
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Have Another Bite

» Global Gifts and Entertainment Policy
» Global Conflict of Interest Policy

» Global Government Relations and Political
Contributions Policy

» Global Anti Bribery/Anti-Corruption Policy

We Do The Right Thing in Our Business Dealings

We Handle Business Gifts and Entertainment Responsibly

We value our relationships with our customers, suppliers and other business partners. Exchanging gifts, entertainment, and other forms of hospitality is

a common way to build business relationships. However, misuse of gifts and entertainment can lead to actual or apparent conflicts of interest and increase
the risk of serious bribery and corruption issues. To prevent these problems, we maintain appropriate restrictions on the giving and receiving of gifts

and entertainment.

In general, Kraft Heinz employees should avoid giving gifts to or accepting gifts from anyone during our business transactions because gifts add cost

to business transactions, can impact business decisions, and in some cases, could violate the law. However, in some cases, it may be appropriate to
provide or accept gifts of modest value. The Kraft Heinz Global Gifts and Entertainment Policy provides detailed guidance on what types of gifts could be
appropriate and what approvals are needed. Any gift given to a Business Partner must also be in compliance with the Business Partner’s own gifts policy.
We are also strictly prohibited from soliciting gifts or services for ourselves or others, including family members, or friends.

Business Entertainment is a situation where representatives from two separate companies or entities (recipient and provider) attend a meal, performance,
or other event and is not considered to be a prohibited gift. We may participate in Business Entertainment when it serves a legitimate business purpose
and strictly complies with the Kraft Heinz Global Gifts and Entertainment Policy, as well as the policies of any business partner who will also participate in
the entertainment. All Business Entertainment must be appropriate to the circumstances, and not extravagant or offensive. Always be careful and remove
yourself from instances where the Company’s reputation might be even slightly harmed, and promptly report the incident through a Kraft Heinz reporting
channel.

In many cases, itisillegal to provide even modest gifts or business entertainment to Government Officials. Therefore, all gifts and entertainment provided
to Government Officials must strictly comply with the requirements and approval processes in the Global Gifts and Entertainment Policy as well as the
provisions of the Global Anti-Bribery Policy.

THIS IS HOW WE OWN IT QQ Questions & Answers:
Q: As a manager, | am uncomfortable with anyone on my team
accepting any gifts or entertainment from our Business Partners,
even relatively low value items. What should | do?

¢ Always use good judgment and think of how your
behavior would be viewed by others inside or outside
Kraft Heinz. Would you be comfortable reading about it

on the front page of a national newspaper? L .
A: You are welcome set a more restrictive gift or entertainment

policy for your team. Please communicate this to your team in
writing, and also let the Ethics & Compliance team know (ethics@
kraftheinz.com) so we are aware of these additional limits and can
help your team members who have questions

* Make sure that any gifts or business entertainment
is acceptable in business considering the industry
circumstances or geographical location.

e Never provide or accept any gifts or entertainment that
is excessive or lavish.

Q: How can I tell if a gift is reasonable in value?
¢ Never provide or accept gifts that are cash or cash

equivalents, like gift cards. A: This answer depends on where you are in the world. According

to the Global Gifts & Entertainment policy, gifts valued at

$25 USD or less are generally considered reasonable. However,
there are some business units or regions that have implemented
more stringent limits due to local practices. Please consult the
policy and if you are unsure, ask!

¢ Never ask anyone for a gift or business entertainment,
and if someone asks you, do not oblige and report the
incident to a Kraft Heinz reporting channel.
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Because we do the right thing, Kraft Heinz prohibits all forms of bribery and corruption—whether involving

a government official or entity or any commercial party, such as a customer or supplier. Bribes can take many forms.
They can be an envelope full of cash, but they can also be other things of value including a gift, a trip, a favor, or even
a job. We should never offer or accept anything of value to gain a business advantage, influence a business decision,
or expedite a process and we do not do business with anyone who does. Refusing to provide or accept bribes is
always the right decision—even if it means we lose business. We comply with the U.S. Foreign Corrupt Practices
Act, the U.K. Bribery Act, and all applicable anti-bribery laws worldwide.

This prohibition applies to anyone acting on our behalf, including suppliers, distributors, contractors, consultants,
and agents. Kraft Heinz can be held responsible for actions taken by our business partners, and we must make sure
our business partners do not offer or accept bribes on our behalf.

This prohibition on bribery also covers “facilitation” or “grease” payments made to government officials provided
in order to expedite routine actions such as issuing licenses, permits or visas.

In certain parts of the world local custom and business practices may permit providing gifts or entertainment

to government officials. In such cases, employees must obtain pre-approval from the Ethics & Compliance

Team before providing the government official with any gift or any item of value or provision of any entertainment
or hospitality. Review the Global Gifts and Entertainment Policy for specific requirements. Additionally, all
charitable contributions made on behalf of Kraft Heinz must strictly comply with the Kraft Heinz Charitable
Contributions Policy.

THIS IS HOW WE OWN IT

¢ Never offer, promise, or provide anything of value (no matter how small) to a government official or
other commercial party in order to gain a business advantage.

* Make sure our business partners share our high standards, follow our Code and all relevant laws.
Do notinstruct, authorize, or allow a business partner to pay a bribe on your or Kraft Heinz's behalf.

e Always record any payments made or receipts obtained accurately and transparently with sufficient
detail so the nature of anything given or received is clear. We do not tolerate any false or misleading
entries in our books and records, especially if they are falsified to disguise improper transactions.

¢ | ook out for red flags surrounding bribery. These can signal that a request is not what it appears
to be. These include:

» Large, unjustified discounts Have Another Bite
» Vague consulting agreements without clear deliverables ' » Global Anti-Bribery/Anti-Corruption Policy
» Abusiness partner who lacks qualifications to provide services offered ' ' » Global Gifts and Entertainment Policy

» Global Government Interactions and Political
Contributions Policy

» Abusiness partner who requests payments to be made to another party on their behalf A » Global Business Partner Due Diligence Policy
» Kraft Heinz Charitable Contributions Policy

» Abusiness partner who was recommended by a government official

We Do The Right Thing in Our Business Dealings



https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FAnti%2DCorruption%20Policy&Tab=ACP
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FGifts%20%26%20Entertainment%20Policy&Tab=GEP
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FGovernment%20Interaction%20Policy&Tab=GIP
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FBusiness%20Partner%20Due%20Diligence&Tab=BPDD
https://heinz365.sharepoint.com/sites/home/Global%20Policies/Corporate%20Social%20Responsibility/Charitable%20Donations%20Policy.pdf
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We Do The Right Thingy ﬁ'

Have Another Bite

» Global Economic Trade and Sanctions Policy
» Global Exports Trade Policy

» Global Anti-Diversion Policy

» Global Business Partner Due Diligence Policy

Business Partner Due Diligence

Kraft Heinz has a risk based, third-party, Anti-Bribery/ Anti-Corruption (ABAC) due diligence program that is run by the Ethics & Compliance team.
Potential new business partners who conduct business in higher risk areas are subject to preliminary screening and if additional risks are identified,
additional screening steps will be taken at the discretion of the Compliance Officer handling the due diligence screening.

If your potential third party business partner is in-scope, you will be asked at the point of set-up for supporting documentation which will allow for
successful completion of the due diligence screening.

All business sponsors must understand their obligations under the business partner due diligence process by consulting Kraft Heinz's Global Business
Partner Due Diligence Policy which can be found on our intranet.

I!I Learning Aid:

Under anti-corruption laws, Government Officials include but are not limited to: elected officials; political candidates; members of
royal families; government ministers; civil servants; members of the military; regulatory agency employees; employees of state run
universities, hospitals, or prisons; and the spouses or immediate family members of any of the above.

We Follow International Trade Rules

As a global company, we are committed to complying with all laws around the world that govern international trade including the import and export of our
products. These laws affect how we sell our products and how we conduct business with certain countries, entities, or individuals. If your work at Kraft Heinz

involves the movement of products, services, information, or technology across international borders, make sure you know and comply with the laws and rules
that cover these transactions.

THIS IS HOW WE OWN IT

Questions & Answers:

Q: Our Business Unit is looking for new business opportunities
in some new markets. How can | find out where Kraft Heinz is
not permitted to do business, and any other rules that affect our
¢ Follow all applicable sanctions laws and Kraft Heinz sales?

policies covering international trade.

e Make sure all information is accurate when providing
classification, valuation, country of origin or other
applicable data when crossing international borders.

A: Contact your local Kraft Heinz Legal Representative or the
Ethics & Compliance Team to find out more information about
how to move forward in new international markets, and to find
out how to comply with all relevant international trade laws.

¢ See guidance from the Ethics & Compliance Team or
the Kraft Heinz Legal Department when you have a
concern about a trade related issue.
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https://heinz365.sharepoint.com/sites/home/Pages/GlobalLegal.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FGlobal%20Legal%2FEconomic%20Trade%20%26%20Sanctions%20Policy&Tab=ETSP
https://heinz365.sharepoint.com/sites/home/Global%20Export/GET%20Policy%20FINAL.pdf
https://heinz365.sharepoint.com/sites/home/Global%20Export/Global%20Anti-Diversion%20Policy.pdf
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FBusiness%20Partner%20Due%20Diligence&Tab=BPDD

We believe that global companies and brands have the power

to help shape the world for good. The Kraft Heinz Environmental
Social Governance (ESG) framework sets our approach for doing the
right thing into how we do business every day. Our ESG strategy is
guided by areas that matter most to our business and stakeholders
and is focused on where we can have the most sit ficant i

The ESG strategy is guided by three broad pill:.l
Stewardship, Responsible Sourcing and Healt
Community Support.

We a good
orporate citiz
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We Practice Environmental Stewardship

We actively care about the environment, creating high-quality products that are manufactured responsibly.

We are focused on protecting the environment everywhere we do business by reducing our operational
footprint through water conservation, energy use and greenhouse gas reduction, and waste reduction across
all of our global manufacturing facilities. We also support the move toward a more circular economy and the use
of more sustainable materials in our packaging.

We Source Responsibly

At Kraft Heinz, we not only believe in striving to be better every day within our own operations, but we work
with our entire value chain to continually improve on social and environmental factors. We are dedicated

to responsible sourcing and related impacts in critical areas to Kraft Heinz and our stakeholders. These
principles are set out in the Kraft Heinz Supplier Guiding Principles and include areas of focus such as human
rights, environmental stewardship, animal welfare and sustainable agriculture. We are also committed to
strengthening our due diligence and management programs, while keeping the needs of our suppliers and our
customers a top priority.

We Promote Healthy Living & Support
our Communities

As one of the world’s largest food and beverage companies, we take seriously our role in making sure people
have the food and nourishment they need to make their lives delicious. We take what we know best and do
well—producing high quality, great tasting food that aligns with various lifestyle choices—and are using that
to help change lives.

The Kraft Heinz Micronutrient Campaign supports children’s health and development by donating
micronutrient powder—developed by Kraft Heinz food science and nutrition experts—with essential vitamins
and minerals. We work together as employees to help feed the world by packing and shipping meals as

part of this campaign to developing countries and supporting our communities around the world.

We have established global nutrition guidelines focused on improving health and wellness attributes in our
product portfolio.

THIS IS HOW WE OWN IT
Have Another Bite

¢ Review and understand Kraft Heinz's ESG Commitments, and challenge yourself to meet these
commitments in your work.

» Kraft Heinz Supplier Guiding Principles
» Global Human Rights Policy
» Kraft Heinz Environmental Social Governance Report

We Are Good Corporate Citizens



https://www.kraftheinzcompany.com/ethics_and_compliance/supplier-guiding-principles.html
https://www.kraftheinzcompany.com/pdf/Global_Human_Rights_Policy092619.pdf
https://www.kraftheinzcompany.com/esg/index.html

We Engage in Political Activities Responsibly

Kraft Heinz engages responsibly in the political process in the communities where our employees live and work.
Our goalis to ensure public officials representing our people, products, and manufacturing facilities understand the
issues that impact our business.

Laws around the world may require individuals or companies that interact with government officials to register
themselves, or restrict political contributions and other corporate support for candidates for public office. We
comply with all of these local laws and regulations governing interactions, lobbying, and corporate political
contributions.

Kraft Heinz encourages employees to participate personally in the political process as long as it is consistent
with applicable laws. When engaging in individual political expression or making personal political contributions,
make sure that your involvement is personal, and not on behalf of Kraft Heinz. Kraft Heinz will not reimburse you
for political contributions you make, and you should not use Kraft Heinz's reputation or assets for your political
activities. We must disclose any actual or potential conflicts of interest as soon as we become aware of them so
that these conflicts can be properly addressed and managed. These issues arise especially in personal and family
relationships, outside employment, corporate opportunities, financial interests, and memberships on outside
boards of directors.

THIS IS HOW WE OWN IT

¢ Notify the Global Government Affairs Team before engaging or seeking to influence or lobby
a government official or provide a political contribution on behalf of the company.

¢ Some high-level employees and officers of the company may be restricted in making personal
political contributions in some U.S. state or local elections by certain “pay-to-play” laws. Contact
the Global Government Affairs Team if you have questions whether this applies to you or you are
considering a contribution in a U.S. state with ‘pay-to-play’ laws.

Questions & Answers:

Q: | work with a trade association on behalf of Kraft Heinz. This trade association has asked me to
contact a local elected official to oppose a proposed beverage tax. What should | do?

A: Contact the Global Government Affairs Team prior to engaging in this activity to ensure this
policy is consistent with the Company’s policy position and to ensure this activity complies with the .
laws that govern government interactions where you are located. Have Another Bite

- >

» Global Government Interactions
and Political Contributions Policy

» CPA-Zicklin Index of Corporate Political
Disclosure and Accountability

We Are Good Corporate Citizens



https://www.politicalaccountability.net/cpa-zicklin-index/
https://www.politicalaccountability.net/cpa-zicklin-index/
https://heinz365.sharepoint.com/sites/home/Pages/EthicsCompliance.aspx?RootFolder=%2Fsites%2Fhome%2FGlobal%20Policies%2FEthics%20and%20Compliance%2FGovernment%20Interaction%20Policy&Tab=GIP

Global Reverse Charge....................... +1-720-514-4400
Albania ..o 4-454-1957
AlGeria . oo 982402369
ANGOLa ..o 226434276
Antigua 1-855-385-4107
Argenting ... 0800-333-0095
Australia ..o 1-300-136-801
Australia ..o 1-800-763-983
AUSEIIA .o 0800-281119
Bahamas ........cccooiiiiiie 1-855-271-0889
Bahrain ..o 800-06-488
Bangladesh.......c.cccooiviiiiiiii 0-9610-998400
Barbados .........coccoeiiiiii 1-855-203-6928
Belarus .......... 8-820-0011-0404
Belgium ..o 0800-260-39
Belize ..o 1-800-017-6274
BENIN 1o 61012482
Bermuda........cccooovoiiiieee 1-855-579-9534
BOLIVI@ . oo 800-104-008
Bosnia & Herzegovina .......cccccooeeviiiiiens 080-083-038
BOtsSwana .......cccooeveeiieiieeee 00269-800-3002-116
Brazil......ooooooiioiiiieee 0-800-591-6047
Brazil ...oooieiiiiii 0-800-892-2299
Brazil-Rio De Janeiro ........ccccoooeieeiiiiiiiiee 2120181
BruN@i. oo 801-4144
Bulgaria ..c..oooveeoeiceece e 0800-46038
BUrkina@ Faso ......ccooooviioiiceeeeee e 25300026
Cambodia-PhnomPenh ... 23962515
Canada ..o 1-855-600-4763
Canada ..o 1-800-235-6302
Caymanlslands ... 1-855-475-9296
Chile oo 1230.020.3559
Chile oo 800-914-012
ChiNa oo 400-120-0173
ChiNa oo 400-120-3062
Colombia 01-800-5189703
Colombia ..o 844.397.3235
Colombia-Bogota......c..coevviiviiiiiiiiiie, 13816523
CostaRICa ..o (+506)-40010388
CoSta RICA cooiiiicei 40003876
Croatia. i 0800-806-520
CUIACA0 ..ot 9-7889979
CYPIUS o 8009-4544
Czech RepubliC.....c..ccoooiiiiiiiii, 800-701-383
DenmMark........cccoooieeiie e 8082-0058

Contact the Kraft Heinz Ethics Helpline

You can make a report or ask questions through the website or by phone. The Kraft Heinz Ethics Helpline is available
24 hours a day, 7 days a week with multilingual, third party staff to ensure your confidentiality is protected.

Visit www.KraftHeinzEthics.com, call 1-866-313-9182 in the U.S., or find a local number below. *

Dominican Republic ........cccoovviiiiiiinn. 1-829-200-1123
Ecuador 1-800-000-138
EQYPL oo 0800-000-9376
EQYPL oo 0800-000-0413
ElSalvador ..o 21133417
EStoNia oo 800-0100-431
Ethiopia . c.oooeeeeeeeee e 800-86-1917
Finland.....coooooe 0800-07-635
France.. ... 0805-080257
France ... 0805-080339
GOMGIA v 706777493
GEIMANY .. 0800-181-2394
GEIMANY ..ottt 0800-181-2396
Ghana .o 24-2426201
Greece.............. 00800.1809.202.5606
GIrEECE i 21-1198-2708
Grenada.. ..o 1-855-304-7847
Guatemala ... 23784832
HONAUras ....oooooeeeee e 800-2791-9500
Hong Kong 800-906-069
HUNGArY coooo e, 2121440
[Celand ..o 800-4256
[ T U TSRO PO PP RRRRPRPRRRON 000.800.100.3428
000-800-040-1304

............................. 000-800-100-4175
............................................................. 3371279005
INAONESIA . ..eeiii i 08001503216
INAONESIA ..o 21-50851420
INdON@SIA ©.ooeeii e (+62)-21-50851419
Ireland . ..o 1-800-200-509
Ireland ..o 1800-904-177
1Sra€L. .o 1-809-477-254
ISrael ..o 2-375-2169
Italy. .o 800-143-959
Italy ..o 800-727-406
Ivory Coast 22-46-89-86
JAMAICA cieiiie i 1-876-633-1693
.......................................................... 0120-952-590
0800-170-5621

.......................... 0800-22656

Kazakhstan ..o 8-800-333-3511
........................................................... 0800-221312
........................................ 20-3892291

070-4732-5802

......................................................... 38-403-005
............................................................. 2227-9501

Kyrgyzstan .....cccccccveiiiiiiiiie 00-800-13337-289
Laos (via Singapore) +65-3158-9628
LatVia e 8000-4721
Lebanon (2step)....ccccooveenn. (01-426-801) 855-8659-450
Lithuania.......coooooiioie 8-800-30451
LUXemMbOUrg ..o 800-27-31
MACAU i 6825-8516
Macedonia........ccoocveiiiiiii 0800-93894
Malawi.....cocoooiiiiiii, 800-026-9803
Malaysia ...oo.oeeviiiiiiiee (0)-1548770383
Mali oo 449-60005
Malta oo 800-62783
MaUritiuS .o 802-049-0005
IMEXICO ... 01-800-099-0759
IMEXICO ... 001.866.376.0139
MEXICO ..o 800-681-6945
Moldova ..o 0-800-61802
MONTENEGIO ..oiiiiiiiiiieiii e 20405815
MOFOCCO ittt 5204-85014
MYANMAT .o 12390053
Namibia 833300079
NEPAL. .ottt 1-800-001-0106
Netherlands 0-800-022-2179
Netherlands 0-800-022-0441

New Zealand 0800-002049
New Zealand ..........occoooiiiiiiiie 0800-002341
NICAragua.....ccovvvvieieeiiiiiieeeiieee e 001-800-220-1152
NICAragUA . .cvvieii e 2248-2265
Nigeria.....cccoveiieniiiiiis 070-80601844
NIGEIIA. ..ot 1-227-8917
NOIWAY .o 800-24-664
OMAN.c i 800-74295
PaKiStan .....ooioiiii e 518108900
Panama........ccccoeeieiinnnn. 001.800.204.9188
Panama ... 800-2066
Papua New GUINEa..........coovviiieiiiiiieee 000-861242
Papua New GUIN€a.......ccccccoiiiiiiiiiiiiei 000861204
Paraguay ....oooocvvvviiiiie 009-800-542-0162
PerU ..o 0800-78323
Philippines 2-8626-3049
Poland .......oocooiiiiie 00.800.111.3819
Poland ... 0-0-800-112-4014
00.800.141.0213

......... 800-180-367

Qatar ..o 00800-100-801
Republic of CONGO....ovioviiiiiieic 64000036

*Note: Numbers subject to change

0-800-360-228
8-800-100-9245
8-800-100-9615
800-850-0510
....800-814-0282
0800-190-167
800-852-3912
0-800-002-487
0-804-88853
080098 3612
(+27)-212021696
...00308 491 0180
900-905460

Saudi Arabia
Saudi Arabia

...1-844-236-5175
020-889-823
0800-838-835
...00801-14-7064

0800-780-005
1-800-012-657
.. 1-868-224-5814

heene é. nd Tobago .................................
0800-621-7373
00-800-113-0803
8000-3570-3169
8000-3201-06
e ngdom ..............................................

United Kingdom

0-800-014-8724
0-800-501134
0-808-189-1053
000-401-912-22
1-866-313-9182
00-800-120-1246
0-800-100-4657
0-800-102-9423

United States



http://www.KraftHeinzEthics.com






