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A Message from Steve

Hello, Team т

As we focus on returning Kraft Heinz to sustainable and profitable growth, it is just 
as important that we deliver results by doing things the right way: with honesty and 
integrity.

Our Global Code of Conduct is an agreement to do right by our stakeholders, the 
communities we serve, and our fellow Kraft Heinz colleagues. Each year, every one 
of us is required to certify that we have read and will follow this Code.

The Global Code of Conduct covers the relevant work we do each day. Our review 
and acknowledgement of the Code reflects the responsibility we each have, not 
only for the results we deliver, but for HOW we deliver them. We never take 
ƚőŸƖƣĦƨƣƚЯШĬŸŰќƣШƽŸƖťШċƖŸƨŰĬШƣőĲШƖƨũĲƚШтand we only achieve results the right way. 

ìĲќƖĲШċƣШċШůŸůĲŰƣШŸŉШƣƖċŰƚŉŸƖůċƣŔŸŰċũШĦőċŰŊĲШċƣШuƖċŉƣШcĲŔŰǍЯШċŰĬШƣőĲШƚƣċťĲƚШċƖĲШ
high. Doing the right thing the right way is how we will win together тtoday and in the 
future.    

Steve
Chief Executive Officer
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άtǊƻǘŜŎǘ the consumer by owning the product all 
the way from the soil to the ǘŀōƭŜΦέ

τ H.J. Heinz

ά²Ƙŀǘ We Say We Do, We Do 5ƻΦέ

τ J.L. Kraft



Our Purpose, Vision,Values,& 
Leadership Principles
We are writing  the next chapter of our history at Kraft Heinz. Just as a compass provides guidance and clarity, together  our Purpose, Vision, Values, and Leadership Principles chart our collective course. They set and establish our new 

direction, serving as a άƴƻǊǘƘ ǎǘŀǊέ for the Company. Consumers are at the center of everything we doτfrom the quality of our world -class iconic brands to  our commitment to  the communities where we live, work, and do business.

They remind our employees, individually and as a team, why the work we do each day matters.
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Our Purpose

Our Purpose is an inspiring call to  actionτour reason to  exist. It  reminds us, day in and out, why ǿŜΩǊŜ here. 

After  all, we are a food and beverage companyτone whose products  and brands spark joy, bring people 

together, and create memorable moments for people across the globe. With  dedication and passion, we 

provide consumers and their  families with  products they know, love and trust.  Quite simply, we help feed 

the worldτand we do it  deliciously.
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Our Vision

Our Vision is a simple internal declaration of what we aspire to  do. It  points the way to  where we want 

to  go as a Company, and what we plan to  achieve in the years ahead. It  makes our ambition clearτand

underlying it  is the concept of growth.  We intend to  grow consistently, both  top - and bottom  line growth.  

We will do it  sustainablyτdelivering growth financially year over year, while also doing it  the right  way by 

caring for the environment and communities where we live and work.

By delighting consumersτmaking them happy by meeting and exceeding what they need, want and desire 

when it  comes to  flavor and tasteτwe will  drive brand equity and loyalty. And when more consumers feel 

this way, we will  be able to  increase our brand penetration  and volume. And we plan to  do this globally, 

extending our ǇǊƻŘǳŎǘǎΩ reach around the world  and within our Zones.

7



Our Values

We walk in our Purpose by living our Values. These six core beliefs 

bring our Purpose to  life. They make up our common language, define 

our shared cultureτand reflect the Company ǿŜΩǊŜ working to  become 

each day.

Each of our six Values start  with WEτa commitment our people make 

to  each other and to  consumers around the world. Being one of the 

ǿƻǊƭŘΩǎ ƭŜŀŘƛƴƎ food and beverage companies is a privilegeτand a huge 

responsibility. Times and tastes may change, but  the core Values that 

shape who we are never will.

We are consumer 
obsessed.
We are a company of food lovers, and our brands hold a unique place 

in the hearts and homes of our consumers. We work  every day to  earn 
their  loyalty and love. Our consumers are at the center of everything 
we do, and we are building  a culture of creativity to  anticipate and 

respond to  their future  needs, delivering appetizing food across our 
brands.responsibility. Times and tastes may change, but  the core 
Values that  shape who we are never will.
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We champion 
great people.
We are a meritocracy. Attracting,  nurturing  and developing talent  

is our top  priority.  Great people have the vision to  see what must be 
done, and the courage to  do it.  As a company we are only as great as 
the quality of our teams. Our people make the difference

We do
the right  thing.
We lead with  honesty and integrity. We will  always do right  by our 

customers, partners,  suppliers and the communities we serve.
We actively care about our environment, creating high quality, 
responsibly manufactured products.

We own it .
We are accountable. We act as owners each day, showing commitment and belief 
in our cause, making decisions and treating  this business as if it  were our own. We 

take responsibility for our actions and results, in the pursuit  of building  something 
together  far bigger  than ourselves.

We demand 
diversity.
We are inclusive. All voices matter. We will  not just listen, but  truly 
work  to  hear different points  of view. Diverse backgrounds and 
perspectives make us stronger,  more interesting,  more innovative.

We dare to
do better  every day.
We are on a journey of continuous improvement, constantly challenging the 
status quo. Our curiosity ensures we are constantly learning and working  to 
be better  than we were yesterday. Our commitment to efficiency enables us to 

courageously invest in our business and fuel growth.



Our Leadership Principles

Our Leadership PrinciplesτWork as a Team, Inspire Excellence, and Navigate Our Futureτserve as a 

roadmap on how we will  deliver results and activate our Values. These three Principles are interconnected 

and always are directly in relationship to  each other. LǘΩǎ ǳǇ to  all Kraft Heinz employees to  develop our 

leadership skills, regardless of our job title or level within  the Company. We recognize that  strong  leaders 

ŘƻƴΩǘ just happenτthey must be developed in order for us to  grow our global business, grow high- 

performing people and teams, and live out  our Value, We champion great people.

THIS  IS HOW WE

Inspire Excellence
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Simplify the complex

Move with speed 
and agility

Model lifelong
learning, curiosity 

and creativity

Navigate Our Future

Define the destination

Grow people to their 
full potential

Be courageous
in the face 

of uncertainty

Work as a Team

Live the άtƻǿŜǊ of ²Ŝέ

Operate with empathy 
and care

Energize 
self and others



We do the right
thing.  Every day, 
every time.
The Kraft Heinz Code of Conduct, or the ά/ƻŘŜέ for short, is our guide to  making sure we do the right thing every 

day, whether we are dealing with our  customers, our business partners, our shareholders, or our co-workers.

Our Code is our starting  point to  make sure we do things the Kraft Heinz Way. However, this Code cannot cover 

every situation you may face in your work. When new or unusual situations arise, remember the άtƻǿŜǊ of ²ŜΣέ 

which is the true  secret ingredient of our success. We are all counting on each other to  exercise good judgment 

and be humble enough to  ask for help when we are not sure of the way forward.

INTRODUCTION
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What Happens When the  Code 
is Violated?

Failure to  follow the Code is a serious matter. When one of us 

violates the Code, it  can place other employees, consumers, the 

public, or the reputation  of Kraft Heinz at risk. Violations of the Code 

may result in disciplinary action, up to  and including termination

of employment. In very serious breaches, there can even be civil 

or criminal legal consequences for the people involved or for Kraft 

Heinz. Failure of contractors or business partners to  abide by the

Code may lead to  termination of their  relationship with Kraft Heinz.

Everyone at Kraft  Heinz Must 
Follow the Law

While Kraft Heinz is incorporated in the United States, we are a 

global company that  does business in over 100 countries around the 

world. As such, we are all subject to  a variety of laws and regulations 

that  cover our work wherever we do business. For many matters, we 

are required to  follow U.S. laws and regulations, even when we are 

conducting business outside of the U.S. If local practices or customs 

conflict with  our Code and the law, we should always follow our 

Code and the law. The Kraft Heinz Legal Department  can provide 

guidance where you have questions.

Who Does the Code Apply  to?

The Code applies to  all of us at Kraft Heinz. This includes all employees, 

board members, and contingent and contract employees in all Kraft 

Heinz subsidiaries across the world. We are all accountable to  each other 

and must follow the Code in all of our work for Kraft Heinz whether  in our 

offices, at our manufacturing plants, or whenever we are interacting  with  

our consumers, suppliers, or communities.

How Do I Use the Code?

The Kraft Heinz Code of Conduct is organized into 5 broad categories 

to  cover different risks and behaviors you may encounter in your work. 

Some of these categories overlap, and you will  run into issues not 

directly  addressed in the Code. Make sure you know the rules that 

apply to  you. If you are not sureτask for help from a manager, People & 

Performance, the Legal Department, or the Ethics & Compliance Team. 

Remember the άtƻǿŜǊ of ²Ŝέτwe go farther when we go together.
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Responsibilities
of Everyone at Kraft  Heinz

ÅAct in an ethical way, embodying our value ά²Ŝ do the right ǘƘƛƴƎΦέ Use 
good judgment and think before you act.

ÅSPEAK UP if you see or suspect misconduct or unethical behavior.

ÅRemember the άtƻǿŜǊ of ²ŜέτAsk for help when you are not sure.

ÅUnderstand and comply with  this Code, Kraft Heinz policies and 
procedures, and all applicable laws that apply to your work at Kraft 
Heinz.

ÅPromptly complete all assigned training on the Code and other ethics 
and compliance related topics.

ÅFully cooperate when responding to an investigation or audit.
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Responsibilities
of Kraft  Heinz Managers 
and Leaders

Managers at  Kraft  Heinz live  the  άtƻǿŜǊ of  ²ŜΦέ

ÅLead by example. Model for the team what it means to do the 
right thing.

ÅCreate an environment where your team feels comfortable having 
truthful  and authentic conversations. Make sure your team feels 
comfortable raising concerns without  fear of retaliation.

ÅHelp your team understand their responsibilities under the Code, 
other company policies, and applicable laws. Reach out for help
if you or members of your team have questions on how to do the 
right thing.

ÅCreate opportunities to discuss the Code and to reinforce the 
importance of ethics and compliance with  your team.

ÅRemind employees that how we achieve our results is just as 
important as the results themselves.

ÅOperate with  empathy and care by listening to your team and 
support employees who ask questions or raise concerns.

ÅNever retaliate or let others on the team retaliate against anyone 
who comes forward with  a concern or question.

Responsibilities of Kraft  Heinz 
Suppliers and Other Business 
Partners

ÅWe expect our suppliers and business partners to work as 
partners in Kraft IŜƛƴȊΩǎ commitments to conduct business with  
integrity and in an ethical manner.

ÅAll Kraft Heinz suppliers and business partners must ensure 

compliance with  the Kraft Heinz Supplier Guiding Principles.



Code Modifications

We realize that  our code will  not cover every possible circumstance, 

especially when issues arise with  contracts or local laws. Kraft Heinz 

reserves the right  to  modify the Code as necessary.

How to  Raise a Concern 
or Seek Guidance

We all have a responsibility to  speak up when we have a question 

about doing the right thing  or want to  a report  a concern.

If you see something, say something as soon as possible. If you wait,  

the situation could get worse. It  is helpful to  identify  yourself when 

reporting  misconduct as it  will  help provide feedback and assist in 

investigating the conduct.

You may also report  suspected misconduct or ask questions 

anonymously using the Kraft Heinz Ethics Helpline. The Kraft Heinz 

Helpline, available at kraftheinzethics.com, is available 24 hours a day, 

7 days a week to  allow you to  report  concerns or ask questions, either 

online or by telephone. The Kraft Heinz Helpline is operated by an

independent third  party that  specializes in confidential and anonymous 

employee and business partner reporting.  When you make a report  

through the Helpline, a web-based form will  be sent to  the Kraft Heinz 

Ethics & Compliance Team to  allow a response to  your question or 

concern. You will  have the opportunity  to  set a password that  will  allow 

you to  check back in for further  communication or to  check on the status 

of your issue while still  keeping your identity  anonymous.

The Kraft Heinz Ethics & Compliance Team reviews all reports  of 

misconduct and will ensure any behavior that could violate the Code, 

Kraft Heinz policies, or the law is investigated by the appropriate  

function, depending on the nature of the report.  After  making a report,  

you may be contacted by an investigator so that more information can 

be gathered about your report.  When possible, you will  receive updates 

about the status of the investigation. However, due to  privacy concerns, 

you may not receive information about the outcome of an investigation.

Questions & Answers:

Q: LΩƳ a manager. What  should I do if someone on my team comes to  me 

with  a question or concern related to  the Code?

A: Listen carefully and give the employee your complete attention.  

Ask for clarification to  make sure you understand the ŜƳǇƭƻȅŜŜΩǎ 

concern. Answer any questions if you can, but  do not feel that  you must 

give an immediate response. Seek help if you need itτfrom another 

manager, from company resources like the Ethics & Compliance team  

or People & Performance.

If an employee raises a concern that  may require investigation under the 

Code, contact a company resource like the Ethics & Compliance Team 

or People & Performance to  report  the conduct.
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No Retaliation

We know that  it  takes courage to  come forward and share concerns. 

We do not allow retaliation against anyone who, in good faith,

asks questions, reports  issues, or assists with an investigation into 

misconduct. You should report  anything you witness that  ƛǎƴΩǘ right,  

even if you think the issue is minor or even if ȅƻǳΩǊŜ not sure. You are 

protected  from retaliation if you report misconduct in good faith, even 

if it  turns out  you are mistaken. Anyone who retaliates is subject to 

disciplinary action, including termination of employment. If you are 

retaliated against or witness retaliation against anyone else, report it 

immediately to  the Ethics & Compliance Team (ethics@kraftheinz.com) 

or the Helpline.

Where to  Go For Help

You have many places to  go to  for help. All of the following resources 

can help you:

ÅYour manager or another manager you trust

ÅYour Human Resources Business Partner or another member of the 
People & Performance Team

ÅThe Kraft Heinz Ethics & Compliance Team (ethics@kraftheinz.com)

ÅThe Kraft Heinz Legal Department

ÅThe Kraft Heinz Helpline

Questions & Answers:

Q: What  is Retaliation?

A: Retaliation can take many forms, but  the most common are 

job reassignment or demotion, reduction in pay, a change in 

hours/shift, or termination. Retaliation can also include hostile 

behavior or attitudes  towards an employee.

Q: How I make a report  using the Kraft Heinz Ethics Helpline?

A: Access KraftHeinzEthics.com. From there you can either 

make a report  or ask a question using the web form, or you can 

find the phone number for your location that  you can use to 

contact a representative to  make a report  or ask a question.

Have Another Bite

η Speak Up and Investigations Policy

η Speak Up Report Escalation Policy
η Supplier Guiding Principles

Questions & Answers:

Q: What  sort  of violations would  you expect me to  report?

A: You should report  anything that  could be a violation of the law, the 

Code, or Kraft Heinz Policies. Here are some examples of issues that 

may arise:

ÅPossible discrimination or harassment

ÅEmployee safety or workplace violence concerns

ÅFood safety or quality concerns

ÅAccounting or audit irregularities or misrepresentations

ÅFraud, theft, bribery, and other corrupt business practices

ÅCompetition law or insider trading violations

ÅHuman rights violations

ÅActual or potential conflicts of interest

ÅGuidance on any nations, regional, tribal, state, or municipal legal 
requirements that apply to your job.
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We do
the right  thing  
in the workplace.
Our people are Kraft IŜƛƴȊΩǎ most important asset. Each of us should 

have a fair chance to share in Kraft IŜƛƴȊΩǎ ǎǳŎŎŜǎǎΦ We maintain a work 

environment based on meritocracy, dignity and respect, and free

of harassment and discrimination.
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THIS IS HOW WE OWN IT

ÅNo matter your level at Kraft Heinz,τlead by example and foster an inclusive culture through  
your actions and words.

ÅRespect the diverse backgrounds, cultures, and ideas we each bring to the table.

ÅRegardless of your role, take action in your work to support the achievement of our Aspirations.

We demand diversity.
Diverse backgrounds and perspectives make us stronger, more interesting, and more innovative. Our employees 

reflect countless dimensions of diversity, and our inclusive workplace culture unleashes the creativity and innovation 

that comes from having diverse teams throughout  the Company.

We are on a journey at Kraft Heinz to  continue creating a workplace where our employees feel a sense of belonging, 

can bring their  unique perspectives and ideas to  the workplace, and can grow great careers while doing their  best 

work. As a company, we are working towards our diversity, inclusion, and belonging aspirations.

Aspirations: By 2025, we will  achieve gender parity  within  our management positions, reach demographic parity  in 

the countries where we operate, and increase inclusion. We will  also keep looking for ways to  externally validate us 

as a company that  cares about and values inclusion. By doing so, we will  continue to  demonstrate our commitment 

to  building diverse teams with  unique strengths that  thrive in our inclusive environment.
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We Support A Respectful
and Non-Discriminatory Workplace

All Kraft Heinz employees, job applicants, and business partners must be treated  with  respect, regardless of 

their  race, color, ethnicity, national origin, religion, age, disability, gender, gender identity  or expression, sexual

orientation, sex, veteran status, or any other characteristic protected by applicable law. All employment decisions, 

including hiring, training, promotion, and compensation, must be free of any discrimination and based on each 

ŜƳǇƭƻȅŜŜΩǎ or ŀǇǇƭƛŎŀƴǘΩǎ qualifications, performance, and abilities. We all thrive when the workplace is free of 

discrimination.

We will  not tolerate harassmentτwhether  it  is sexual or non-sexual in natureτof any kind or any other offensive 

or disrespectful conduct in the workplace by anyone, including any supervisor, employee, contractor  or other 

business partner of the Company. Kraft Heinz complies with  all applicable laws prohibiting  harassment wherever 

we do business. However, no matter  the circumstances, we do not allow any harassing or disrespectful behavior, 

including unwelcome verbal, visual, physical or other conduct of any kind that causes others to  feel uncomfortable 

or unwelcome at work, or that creates an intimidating, offensive or hostile work environment. Harassment is 

determined by how your actions impact others, regardless of your intentions. If you experience discrimination or 

harassment or witness it  happening to  someone else, speak up and report  it.

THIS IS HOW WE OWN IT

ÅListen with  patience and empathy. Consider how your words or actions will be perceived by others 
in our global company.

ÅCommunicate professionally and respectfully. Avoid making threats, name calling, or raising your voice.

ÅGrow people to their full potential. Hire, retain, and promote the right wayτbased on merit and 
qualifications.

ÅDo not discriminate and do not tolerate discrimination.

ÅFollow harassment and discrimination laws and Kraft Heinz policies. Know what behaviors are 
considered harassment or discrimination.

Questions & Answers:

Q: My manager yells at  members on our team when we ŘƻƴΩǘ meet our monthly target.  

Could this be harassment?

A: It  depends on the situation, but  it  sounds like this is creating a negative work environment 

and violates the requirement to  treat  each other with  respect. We can disagree and hold each 

other accountable while still  treating each other with  respect. Report your concerns to  People 

& Performance, the Ethics & Compliance Team, or make a report  to  the Kraft Heinz Helpline.

Have Another Bite

η Harassment and Discrimination Policy
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